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880 ofmarketeersagmail marketmlgringing them a
positivieOl.
ExactTaRet8t at e of Mar keti ngi

91% of consumengse email at least dage a
McKing&ompany

668 of consumers have made a purchase online

as a direct result of an email maskatyeg
Diredarketing Asso2iiidn (

Email conversion rates are three times higher than social r

with 4726 higher value in theonversion.
McKing&ompany

Email is almiosthetier at acquiring new customers

than Facebook and damibsned.
McKingeZ ompany (2014)

Therare over 4.1 billionasoaunts. Tigige is predicted to

reach 5.2 billion by 2018 whichtis@ more tha26%.
Radic&roup (2013

122,500,453,020nails are sent evehpur.
Marketing 204



Avenlo

Verified Digital Audience
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MATOMY RECENTLY

ACQUIRED DAJRIVEN
EMAIL TECHNOLOGY
COMPANY AVENLO

and offer new territoriesgseitsr
analysis and campaign optimizatio
Improved database management
services.
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